SESSION PLANNER


COURSE TITLE:  Step Up to Retail

DURATION Session 2:  Product Promotion 2¼ hours

AIMS:  To investigate the promotion of products through

advertising and display.

Number of learners attending …………………… 

	Time
	Topic
	Curr. Ref.
	Activity
	Resources/human resources to include use of SLAs and volunteers
	Method of assessment
	Private Study

	10 mins

5 mins

45 mins

        (10)

        (10)

         (5)

        (20)

        (15)

        (15)

40 mins
	Registration and welcomes

Recap

Promoting the product

Displaying the product

Promotional materials
	SLlr/E3.3

SLlr/L1.2

SLd/E3.2

SLd/1.1

MSS2/E2.1

MSS2/L1.1

Ws/E3.1

Ws/L1.1
	Registration, welcome and introductions

Aims of session

Through a quick question and answer session recap previous session’s learning

Tutor gives examples of advertising slogans, learners guess products:

1.  Beanz meanz …

2.  Thank … it’s Friday

3.  It’s the real thing

4.  Snap, crackle and pop

5.  A … a day, helps you 

     work, rest and play.

6.  All because the lady   

     loves …

7.  Because you’re worth it

Learners add to list with others they can think of.

Discuss why they remembered those slogans, for example saw lots of times, the slogan is catchy, person advertising.   Discuss what techniques were used in advertising, for example alliteration, rhyme, sound association, visual impact etc.

Explain knock on affect of advertising in shops, for example demand for product – think of toys at Christmas!

In small groups, make up a fictional food product to sell.  Think of a name and a slogan to sell it.

Comfort break

Provide small groups with a cardboard frame and lots of card shapes, for example squares, circles, triangles, hexagons, rectangles.  Ask them to investigate which shapes allow more items to be stacked on shelf.

Discuss findings and issues.  For example, triangular shapes fit lots on, but some would face backwards, gaps with circles, issues over stacking packages upward etc.  

Talk about tessellation.

Small groups to produce a poster, which shows picture of the product and includes the slogan.  Could use IT and WordArt.  Share posters with others.  Summarise session, Q&A.  Next week Special Offers.
	Registration

Whiteboard flipchart pens

Paper, card

Cardboard frame, cardboard 2D shapes

Card, paper, coloured pens, computers
	Observation of group work and resulting slogan

Observation of group work and results

Observation of group work and resulting poster
	


Objectives:  by the end of the session learners will be able to:


write a slogan, for a fictional product, using alliteration, rhyme etc.


write a poster to promote a fictional product.


select appropriate shaped packaging, for fictional product, to maximise display space and promotional impact.








